
We analyzed six different industries over the past month 
to understand what firms are talking about
Here are the key topics – but are they the right topics?
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Policy Alignment

Private Sector Leadership

Climate Stakeholder Engagement

Economic Benefits

Public Private Partnerships

Energy Efficiency

Green Economy

Climate Action Plans

Meeting Climate Targets

Renewable Energy Adoption

Energy Transition

Technical Innovation

Net Zero

Emerging Market Financing

Sustainability Restructuring

Climate Partnerships

Environmental data

Renewable Energy Investment

Air Quality

Transition Finance

Sustainable Urban Infrastructure

Meeting Climate Targets

Climate Technology

Private Sector Leadership

Climate Stakeholder Engagement

Climate Financing

Private Sector Leadership

Corporate Climate Initiatives

Climate Stakeholder Engagement

Technical Innovation

Climate Partnerships

Circular Economy

Financial Incentives

Resource Efficiency

Economic Benefits of Sustainability

Meeting Climate Targets

Environmental Data

Community Engagement

Social Impact

Corporate Responsibility

Environmental Impact

Educational Content

Environmental Advocacy

Policy Advocacy

Environmental Regulations

Private Sector Leadership

Climate Action

Environmental Data

More often

Less often

Not talked about!

Talked about by businesses

Are You Leaving Engagement Opportunities 
on the Table?
With COP29 around the corner sustainability messaging is about to flood the market. We 
prepared some insights to illustrate how to avoid your message being drowned by the noise.

What do audiences want to hear about from businesses?
By analyzing connections between millions of conversations we can build a unique 
understanding of audience interests and identify the most engageable topics

We realize that this is a somewhat overwhelming amount of information, even though this is a 
high-level analysis.
The bottom line: corporate communication priorities are not well aligned with the priorities of 
audiences. 
The good news: we can solve this problem. Our AI analyzes these issues specifically for your
business and your audiences, and presents explainable, readable recommendations to help your 
brand create impact. We are happy to show you how!

We can 
make this 
analysis 

specific to 
your firm

Want to look at 
your specific 
audience? We 

can do this

info@inferencecloud.ai

What does all this mean?


